/L GeM

e Marketplace

Efficient * Transparent ¢ Inclusive







¥ = GeM
Government
yr e Marketplace

Efficient » Transparent ¢ Inclusive

| REPORT HISTORY

First Quarter - Apr-Jun’18 02 Second Quarter - Jul-Sep’18 03 Third Quarter - Oct-Dec’18
12th July 2018 12th October 2018 12th January 2019

Fourth Quarter -Jan-Mar’19
17th April 2019

First Quarter - Apr-Jun’19 Second Quarter- Jul-Sep’19
24th July 2019 Not Released

07 Third Quarter - Oct-Dec’19
17th February 2020

Fourth Quarter- Jan-Mar ‘20 First Quarter - Apr-Jun ‘20
14th May 2020 27th July 2020

Second Quarter - Jul-Sep ‘20
19th October 2020

—

I REPORT METADATA

Sr. No. Data Elements Value
1. Title GeM Quality Report
2. Target Audience Stakeholders of GeM including Buyers, Sellers,
Industry Associations, Partners etc.
3. Source (This report is part of This report provides the statistics on overall health and
GeM Quality Framework) quality of GeM platform during the reporting period using

KPIs mentioned in GeM Quality Framework which has been
further derived from the overall GeM Analytics Framework
‘Analytics on GeM V0.8’

4. Publisher GeM

5. Document Number GeM/QR-2020-21/10




GeM
QUALITY
REPORT

JULY-SEPTEMBER 2020

|ICONTENTS

TG TIRIRT ..o 03
EXECULIVE SUMIMAIY <oeeeeeceeeeee ettt ettt a ettt et sa et et et s s anast et s sssesassesessnares 04
PUMPOSE Of tN@ REPOI ..veoeeeeeeeeeeeee oo ee s es s es s s esnnes 05
QUAIIEY ON GEM oottt 05
Stakeholders in ensuring GEM QUAIILY ..cooueiriiiiiniee et 05
n GeM Quality FramewWork (GQF) ..ottt 06
QUAIIEY KPIS oo eee e seeeeesseeseeesee s e sesee e eseseseeseseseessseseeeeseesseseesseesssseeeeesessesseeesesseees 07
ﬂ ANalySis Of GEM QUAILY ..c.eiiiieee ettt ettt 10
Fraud PraVENTION ..ottt ettt et et ettt et ess et et essetensessetensensesssensenens 11
R INCIAENt MABNAGEMENT .....ooooceeeeeeeeeeeeeeeeee e es s 11
EI  GEM ON COVIDD oo eeeee s seeesseseesessessessesssssssesseesesesssseessessssssenseesssseseeee 12
VOICE Of CUSTOMET ..ttt ettt et ee s s s b sesne 13
Enhancements & INitiatives fOr SEIIEIS ...t 14

A o o T=T o T 1 OO T SRRSOt 16



Y > GeM

Government
y’ - e Marketplace

Efficient » Transparent ¢ Inclusive

| =rdeiott g1

S TOTET ShAas | FYiRd ATU¢el R S % §A Y
feaqeny a1 TuERn @ fRAfd ugM @A & oy TR
et & S Tore Rare wemifRid it S € |

S TR TUTE & i Hed feaares o1aid o g@ ot
A, e e fashar gid € foieh wea T e Tura @t
FiAfE forg ST &t T 8| et Gt SuersTT,
! GITHAT T fohaTeedT ahl TaiT H o, TR
&gl feHToT, UfRIeToT qe ye el W Hdaur 7@
& o germTe St a@ o ot & SeRar ¢

TR sharetl & felq Ueret waierar warg (Unified
Public Procurement System) ¥gH @, a¢ TaM
R I & ol goft TRt @G o1 Uehel We®wH
TR Tehlahvl, IgaR Hed ST-aA90T a7 3TH SFagR & folq
S A Y & i Ue Tehlgd EraSiiies AU SoTTedt
GfSid bl ¢ | e 37 Sfear” &l ugel &1 SgraT & & ferg
S R w1 & T@T & U7 38 A U HA &
foq giee W A% g7 3fear” ftheex @t gq ST T
2| 39 Aifchewg 3 fashar smieor Afegel & AT &
A, I §Hgl adT Rieqshrl §igd 9000 € 3ifee
fershamant & org T fasharall &t aeerdt urgoT # waR
e & S wam i ¢ |

T T qAT qAeheian! ol SR e gQ SIF Tad
VTR § s Tiardl & 3Ted 31qd ol gRfea foran
ST G | gTel 81 H S 1Y HUSS! - shal higads auT sifad

TRt thiede & GTe fashd ST ATIEST &l UA: I
fomam TTam B 1 Sy UaY vomel!, 3fice uawE, wfe,
I<TE, AT 3TTSRN TR YA o HaR0T & felg Srered o a1y
Thigd ah GeMmy - $efesie afe # 3R agiadt &t
T & | 35 3R 31f¥es qrafed STt & |1y vaiears
& 1Y STTIY H IR I | TN 39 H guR, fSaH
URTEER et chediTT fehaTeranar, fashar Hedtand Rare &t
QU 31TE TR WU, SEaTaSi @18 o |1 GraT ot
feroTr gl & & WY qur fashar @ f ST arett
fectiadt aita e feeiadt & §aa & fq U wau
& fou o9 9 g afvalg wrifea & g1 37 ash
FfAgfgdl § Ueh TRO1 H GHY ol A Hid gu Tle
IHE H IR AT |

A g {3y Fifde - 19 HeMkt @ o T 8 aun
WRA 36 AGMRI &t AHAM & o T aRg & TaeRa
21 97 ot YRd TR & fur-Few & a1 &d e @
2 U1 Hifds - 19 ¥ TEfT Iare) &t @iig qur fash
& oy TR g fashdl g IYIYT 38 39 1 W@l
2 | e fomdt & gy R Riferer 9 gere I
&t F W Pt 291 HTRS Iuers ¢ qu fRAfT Ht
SNTARGHT & SFTER IO & T Hs FHEAT g
T 37X 21fees et o1 At & UdT T ST L@T 2 1 59
AEMRI @ ofeq & fau =g faae # fafes wer et
SRS & 3190 ¥ 590 FIe €YU G 319 & ITe) aht
wie it 772 | 37 RUIE & 3id A 3iik 31f¥es faawor & @y
% faR @ © GeM on Covid-19” TAfUA € |

FHoppyAnniversaryzeh

Years Of
Efficiency and

Inclusiveness!




GeM
QUALITY
REPORT

JULY-SEPTEMBER 2020

I EXECUTIVE SUMMARY

Every quarter, GeM Quality Report (GQR) is published
to provide the status of overall health & quality of the
platform on various parameters as defined in the
GeM Quality Framework (GFQ).

Quality on GeM has three key stakeholders i.e. GeM
SPV, Buyers and Sellers who need to collaborate and
ensure quality. GeM SPV solely is responsible for
platform availability, its ease and use of functionalities,
capacity building of users, training and hands on user
support.

GeM has taken steps to create a Unified Public
Procurement System (UPS) for the country to
provide a single user flow for government buyers,
consolidating all government procurement onto a
single platform leading to economies of scale, better
price discovery and sharing of best practices. GeM
is continuously working towards promotion of the
‘Make in India’ initiative and to strengthen this, ‘Make
in India’ filter has been enabled on the portal. The
Marketplace has facilitated entry of small local sellers
in Public Procurement, including Weavers, Self Help
Groups and Craftsmen. Buyers on GeM, through
the Seller Invitation Module, have invited more than
9000 sellers.

GeM is always making efforts using new technology
and techniques to ensure best user experience.
Recently, Seller Rating parameters were revamped
with two new parameters - buyers’ feedback and end
users’ feedback, which will be factored in Seller Rating
apart from the transactional parameters. GeMmy —
The Intelligent Bot is further enhanced by integrating
with databases to address queries on Request
Management System, Incident Management, Brand,
Product & Orders. This will improve the engagement

with users with more relevant information.

GeM also implemented a few enhancements
to improve the user experience that includes
faster Clone Catalogue Functionality, APl based
consumption of Vendor Assessment Report,
provisions to enter goods dispatch details along with
documentary evidence and separate provision for
delivery date and proof of delivery to be given to the
seller. All these enhancements will improve the users’
experience by reducing the time at each step.

Currently, the whole world is fighting from the
COVID-19 pandemic and India has made its top
efforts to control this pandemic and its effects. GeM is
also working along the guidelines of the Government
of India and making it as easy as possible for the
Government and Seller to procure and sell COVID-19
related products. At the end of the concerned
quarter a total of 291 categories including medical
and auxiliary product categories are available and
more categories are being fast tracked according to
the need of the situation with no compromise in the
quality. More than Rs 590 crore worth of products
were procured in this quarter by various Government
organizations through GeM to fight this pandemic. A
special section at the end of this report is dedicated
to “GeM on COVID-19” with more details.
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I PURPOSE OF THE REPORT

This document is the GeM Quiality Report (GQR) for the quarter Jul-Sep’20. The Report aims to provide the
status of overall health and quality of the GeM platform on the parameters defined in GeM Quality Framework
(GQF) consisting of both qualitative and quantitative KPIs.

The primary purpose of GQR is to capture and analyse the trends for various KPIs identified in the GQF.

As the GeM platform functionalities and its usage further evolves, inputs will be collaboratively captured from
GeM buyers and sellers and more KPIs will be iteratively added to the Quality Report.

| QUALITY ON GEM

Quality on GeM has two broad dimensions:

1. Health of the online platform — The online GeM platform needs to be available, stable and easy to use to
ensure seamless operations of the marketplace.

2. Quality of the product/service procured through the platform — Various products/services which are being
procured through the platform, should meet buyer expectation.

ISTAKEHOLDERS IN ENSURING GEM QUALITY

As India’s national public procurement platform, GeM aspires to become a world-class online marketplace
that offers quality experience to its buyers and sellers. Since measuring ‘quality’ is a highly contextual
exercise, it is critical to first define what is meant by ‘quality’ on GeM.

The figure below lays down various responsibilities of GeM SPV, buyers and sellers to safeguard high quality
on GeM

s com (““,
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3 key stakeholders in ensuring quality on GeM

f Quality on GeM

L * Health of the online platform ®

Quality of products/services transacted through

the platform

11

‘

B ,f GeM SPV \, N
(Manages the Platform)
N v/

SPV (manages the platform)

responsibilities include:

Y Highly available, robust
marketplace infrastructure and
processes

Y Open marketplace with complete
and validated information

Y Dynamic but stable and easily
operable features and
functionalities

¥ Generic and not customized
servicing, but high
responsiveness to user issues

¥ Tools for decision support to
ensure seamless buying
experience

/4 B\

Buyer responsibilities include:

Y Fair and non-restrictive buying
guidelines

¥ Backend processes supporting
g-procurement purchase
behavior (online, paperless,
contactless)

¥ Diligent selection of
products/services on offer while
defining bids

¥ Collaborative and consultative
mindset to improve e-
procurement experience

¥ Adherence to service level
commitments

:

/4 \

Seller responsibilities include:

¥ Sharing correct and complete
information to ensure bona fide
usage of the open, trust based
system

Y Providing high quality of offer
(clean and updated catalogue,
competitive pricing)

¥ Compliance to procurement
guidelines and standards

¥ Collaborative approach to ensure
platform inclusiveness e.g. high
geographical coverage

Y OEM transparency and openness
of processes e.g. authorization

Figure 1 : Key Stakeholder of Quality

I GEM QUALITY FRAMEWORK (GQF)

Based on the understanding of various aspects of quality on GeM, as well as roles of different stakeholders
involved, a ‘Quality Framework’ has been put together to highlight the key aspects that define quality on GeM.

The framework defines aspects to measure quality on GeM along two broad dimensions:

1. Aspects related to health of the online platform.

2. Aspects related to quality of products/services transacted through the platform.
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Figure 2 : GeM Quality Framework

| UALITY KPIS

The table in this Section, captures the data for last quarter i.e. Jul-Sep’20 with respect to baseline data of
Apr-Jun’20 quarter for all KPIs in the GeM quality framework.

A few KPIs that have been excluded from the table below are:
- Qualitative KPIs which cannot be measured quantitatively using data

. Afew KPIs, which are not being measured currently, will be measured and reported in subsequent quality
reports
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LEGENDS o

Improvement compared Improvement compared to the
to the Baseline Baseline, the lower the better.

Lower than the Benchmark. Number higher than the No Change
Needs improvement Benchmark means lower performance.

Needs improvement

S. Dimension KPI Apr-Jun’20 Previous Jul-Sep’20 Current  Units
No. Value value

1. Availability % Uptime for GeM | Avg. for 1st Apr- | 100.00% Avg. for 1st Jul- 20th | 100.00% %

(Platform) web portal 20th Jun 2020 Sep 2020
2. Availability % Uptime for criti- Avg. for 1st Apr- | 100.00% Avg. for 1st Jul- 20th | 100.00% %
(Platform) cal GeM 20th Jun 2020 Sep 2020
services
3. Availability Average page Avg. for 1st Apr- | 2.01 Avg. for 1st Jul- 20th | 1.99 Sec.
(Platform) loading time (The 20th Jun 2020 Sep 2020
lower the better)
4, Availability # Products avail- Total as on 20th | 18,30,944 | Total as on 20th Sep | 7,57,629 #
(Prod. & Ser.) | able on market- Jun 2020 2020
place
5. Availability # Services Total as on 20th | 122 Total as on 20th Sep | 141 #
(Prod. & Ser) | available on Jun 2020 2020
marketplace
6. Availability # New sub-catego- | During 1st Apr- 173 During 1st Jul- 20th 2152 #
(Prod. & Ser.) | ries added 20th Jun 2020 Sep 2020
7. Discoverabili- | Product Approval Avg. for 1st Apr- | 1.42 Avg. for 1st Jul- 20th | 1.23 Days
ty (Catalogue) | Time (Days) (The 20th Jun 2020 Sep 2020
lower the better)
8. Operability Avg. time taken for | Avg. for 1st Apr- | 1.82 Avg. for 1st Jul- 20th | 1.31 Days
(Registration) | registration (seller) | 20th Jun 2020 Sep 2020
(days) (The lower
the better)
9. Operability Avg. time taken for | Avg. for 1st Apr- | 4.03 Avg. for 1st Jul- 20th | 4.43 Days
(Registration) | registration (buyer) | 20th Jun 2020 Sep 2020
(days) (The lower
the better)
10. | Operability % Seller (Active) Total as of 20th 96.73% Total as of 20th 97.30% %
(Registration) | profiles with com- Jun'2020 Sep'2020
plete data
. Operability Average time taken | Avg. for 1st Apr- | 11.83 Avg. for 1st Jul- 20th | 25.24 Hours
(Order) for direct pur- 20th Jun 2020 Sep 2020

chase(hours) (The
lower the better)

12. | Operability Average time taken | Avg. for 1st Apr- | 47.53 Avg. for 1st Jul- 20th | 44.56 Days
(Order) for Bid purchase 20th Jun 2020 Sep 2020
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S. Dimension KPI Apr-Jun’20 Previous Jul-Sep’20 Current  Units
No. Value value
13. | Operability Cart Abandonment | Avg. for 1st Apr- | 13.35% Avg. for 1st Jul- 20th | 13.29% %
(Order) Rate (%)(The lower | 20th Jun 2020 Sep 2020
the better)
14. | Operability % of payments on- | Avg. for 1st Apr- | 18.42% Avg. for 1st Jul- 20th | 33.92% %
(Payments) time (10 Days SLA) | 20th Jun 2020 Sep 2020
15. | Payment Overdue payment | Total as on 20th | 97.37% Total as on 20th Sep | 95.84% %
Overdue as a % of due Jun 2020 2020
payment
16. | Operability Average vendor Avg. for 1st Apr- | 3.99 Avg. for 1st Jul- 20th | 3.97 #
(Ratings) rating 20th Jun 2020 Sep 2020
17. Operability Vendor profiles Total as of 20th 19921 Total as of 20th 24321 #
(Ratings) verified Jun’2020 Sep’2020
18. | Operability Average buyer Avg. for 1st Apr- | 3.27 Avg. for 1st Jul- 20th | 313 #
(Ratings) rating 20th Jun 2020 Sep 2020
19. | Responsive- Customer satis- Avg. for 1st Apr- | 3.78 Avg. for 1st Jul- 20th | 3.82 #
ness (Cust faction score (Out 20th Jun 2020 Sep 2020
Care) of B)
20. | Responsive- Service level Avg. for 1st Apr- | 74.65% Avg. for 1st Jul- 20th | 58.99% %
ness (Cust (%calls answered) 20th Jun 2020 Sep 2020
Care)
21. | Responsive- % Calls answered Avg. for 1st Apr- | 56.67% Avg. for 1st Jul- 20th | 27.94% %
ness (Cust within 2 minutes 20th Jun 2020 Sep 2020
Care)
22. | Respon- # trainings con- Total for 1st Apr- | 195 Total for 1st Jul- 20th | 561 #
siveness ducted 20th Jun 2020 Sep 2020
(Training)
23. | Respon- # Buyer organi- Total for 1st Apr- | 114 Total for 1st Jul- 20th | 290 #
siveness zations/ buyers 20th Jun 2020 Sep 2020
(Training) covered
24. | Respon- # Sellers covered Total for 1st Apr- | 4676 Total for 1st Jul- 20th | 19940 #
siveness 20th Jun 2020 Sep 2020
(Training)
25. | Respon- # States covered Total for 1st Apr- | 19 Total for 1st Jul- 20th | 29 #
siveness 20th Jun 2020 Sep 2020
(Training)
26. | Product/ser- | % Order rejected Net value as of 0.68% Net value as of 20th | 0.66% %
vice quality post-delivery (The | 20th Jun’20 Sep’20
lower the better)
27. | Product/ser- % Subcategories Net Value as of 85.70% Net Value as of 20th | 80.80% %
vice quality with minimum 3 20th Jun '20 Sep '20
sellers
28. | Delivery Order acceptance | Avg. for 1st Apr- | 86.55% Avg. for 1st Jul- 20th | 90.12% %
Quality rate 20th Jun 2020 Sep 2020
39. | Delivery % Orders delivered | Avg. for 1st Apr- | 74.28% Avg. for 1st Jul- 20th | 77.09% %
Quality on time 20th Jun 2020 Sep 2020
30. | Delivery % Orders cancelled | Net Value as of 1.03% Net Value as of 20th | 1.02% %
Quality before delivery 20th Jun '20 Sep '20

(The lower the
better)

%
change

0.04%

Trend
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| ANALYSIS OF GEM QUALITY

This section covers the status of six aspects defined in GeM Quality Report Framework which are Availability,
Discoverability, Operability, Responsiveness, Delivery Quality and Product/Service Quality.

AVAILABILITY

- Platform - Robustness of the technical infrastructure installed to support the online
platform.

« Information - Frequency and quality of communication from the GeM SPV to its
stakeholders.

- Products & Services - Initiative taken by Sellers & Seller Associations to come onboard
GeM. Effectiveness of Buyer Ministry SCOGeM in identifying demand areas to be
migrated to GeM. Efficiency of the GeM SPV in creating requisite TPs in quick timeframe.

DISCOVERABILITY

« Search - Optimized UI/UX and performance of the marketplace Search module built by

GeM.

. Catalogue - Efficiencyof GeM ops team in quickly updating & accurately maintaining the
Catalogue.

OPERABILITY

«  Ordering & Registration - Optimized UlI/UX and performance of the modules built by
GeM.

« Payment - Mechanisms provided by GeM to make online payments seamless, feasible
and fast (e.g. ERP Integration, SGPA).

» Ratings - Effectiveness of rating, watch listing and blacklisting mechanisms of GeM
platform. Willingness of buyers/sellers with poor ratings to amend their marketplace
behaviour.

RESPONSIVENESS

. Customer Care - Robust infrastructure, sufficient capacity and high quality of customer
service provided by GeM through channels like call centre, email and chat in sufficient
languages.

- Training - Capacity building by GeM in ensuring sufficient trainings is conducted across
the nation. Willingness shown by buyers/sellers to proactively come forth for GeM training.
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DELIVERY QUALITY
. Effectiveness of sellers delivering the right quality products at the right time.

«  Support by buyers in minimizing post order cancellations without justification.

PRODUCT/SERVICE QUALITY
« Quality of dashboards & system support to detect price reasonability.

« Quality of offer provided by sellers in terms of discount offered, quality assured products.

I FRAUD PREVENTION

GeM leverages the power of data analytics to ensure transparency and enforce strict standards of business
among buyers and sellers. By analysing the data related to product approval, order, payment, registration
pattern - deviations/anomalies are identified and prevented on a regular basis. Now with the introduction
of Blockchain Technology in GeM 4.0, the platform is becoming more transparent, robust and secure for
procurement. A lot of new analytics techniques are also introduced in GeM 4.0 like Advance Al, Machine
Learning, Deep Learning and many more for better fraud prevention.

Functionalities are constantly added/modified in the system to prevent suspicious activity.

I INCIDENT MANAGEMENT

In the report period of Jul-Sep’20, more than 78840 incidents have been raised. 81.7% of incidents were
related to catalogue (market) and 18.3% were related to post contract. Among Incidents raised during
Jul-Sep’20, 64% were raised against buyers and 36% were raised against sellers majorly as an activity toremove
insane products. To further bring the post contract incidents down, certain interventions were done in the IM
process and a lot more are in progress to make the incident processing easier and faster for the users. This
has resulted in bringing down the TAT for incident closure significantly and is further expected to improve
in the time to come. It is required to identify the major reasons of incidents and take corrective actions
accordingly.

GeM
PLEDGES TO CREATE

A SELF-RELIANT

INDIA!

=3
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| GEM ON coviID-19

As the world fights with the outbreak of COVID-19 pandemic, India is making all its efforts to contain and fight
the infection. GeM is putting all its efforts and bridging the gap between government organization and sellers
for easy procurement of products.

GeM has ensured a high level of quality and best price for the products purchased either from direct purchase
or BID/RA. Bid cycle for COVID-19 related categories is reduced to 3 days from the existing 10 days. Delivery
period is shortened to a minimum of 2 days considering the nature of the items.

Buyer will now be able to filter local sellers for purchases up-to INR 5 lakhs to enable faster delivery of goods
during COVID-19. To further ease the procurement, Buyers will now be able to filter sellers based on Lead
Time input for purchases below INR 5 lacs.

New business rules were implemented to control the prices of the COVID-19 related products & services and
to stock out sellers who do not update stock within 48 hours of notification for specific categories.

Government organizations procured medical related products efficiently because of the new amendments.
Since the pandemic broke out, GeM has on-boarded more than 23000 sellers in medical categories & close
to 22000 sellers in auxiliary categories, having more than 1.6 lac products combined in medical & auxiliary
categories.

A report by the name of ‘GeM-COVID19: Status Report’ is linked in the banner below for the detailed numbers.
You can also check all the products related to COVID -19 from the banner below.

¥ i3 GeM - " d
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b ":2: | #9 !
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_‘.\\}-\._-
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Scheme for Holistic
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MNourishment — CRAFTSMEM OF INDIA!
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| VOICE OF CUSTOMER — GEMMY

Various enhancements have been done on ‘Voice of Customer’ initiative to ensure timely resolution, improve
grievance management, and provide end-to-end resolution through chatbot and helpdesk.

A dedicated escalation desk has been set up to manage grievances which reach the GeM officials. This desk
is also aligned to social media platforms like Twitter and LinkedIn and any negative comment that is posted
on Social Media is traced , the customer is reached out and provided a resolution on the issue.

The chatbot Ul has been completely revamped which has led to an increase in number of chats by 57% as
compared to the previous quarter. In Jul-Sep’20 quarter, chatbot was integrated with databases to address
queries on Request Management System, Incident Management, Brand, Product & Orders. In September
alone, more than 37000 queries related to these new integrations were made. In this quarter, the Customer
Satisfaction improved to 85% as compared to 80% in last quarter.

The charts below show the GeMmy’s engagement trends over the last 6 months of time.
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I ENHANCEMENTS & INITIATIVES FOR SELLERS

SELLER INVITATION MODULE 01

Buyers can now invite sellers from :
their GeM account for registration
using the Seller Invitation Module.

A total number of 9,918 unique sellers
were invited by the buyers

In this quarter, 13164 MSME '
registered sellers signed up. GeM is in
consultation with the Ministry of MSME
to onboard and to integrate as many
of the 92 lakh MSMEs registered in the
Udyog Aadhaar database as possible

TRIBESINDIA eSTORE

A dedicated portal showcasing
exquisitely handcrafted tribal
handicrafts, textiles, paintings and
minor forest produce was developed
with TRIFED, Ministry of Tribal Affairs
and launched on 27 June 2020.
Presently, more than 4,500 products
made by tribal entrepreneurs are

|
listed on the portal -
1

SELLER RATING REVAMP

GeM has recently developed Buyers’
feedback and end users’ feedback as
two additional new parameters which
will be factored in the rating of sellers
apart from transactional parameters.
This will further improve the seller’s
profile outlook

SARAS COLLECTION

A dedicated portal showcasing daily
utility products made by self-help
groups (SHG) was developed in
collaboration with the Ministry of Rural
Development and launched on 04 May
2020. Presently there are 1,273 SHGs
registered as sellers on GeM and have '
listed 1006 products on the portal

1
ARTISANS AND WEAVERS -

GeM has initiated the seamless
onboarding of nearly 18 lakh artisans
and 35 lakh weavers/allied workers
with Dept of Handicrafts and
Handloom, Ministry of Textiles on 17
July 2020. Presently, 6,850 artisans
and 58,018 weavers are registered
on GeM



Clone Catalogue Functionality has '
been introduced to help resellers with
faster catalogue upload by filling up
very few details

Provisions to provide dispatch details
& documents were implemented. Now,
Sellers can enter goods dispatch
details along with documentary
evidence and can also provide the
delivery date and proof of delivery ,
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Product Upload Process is further
enhanced with MRP Document upload,
facilitating with validation of price of

the products with more easel

Sellers can now view the payment
authority in GeM contracts. This was
implemented to ease the process of
payment follow-up

200+ reara’ TN
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